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Foreword

This puide presents infoemation on the onsumer edecation dArabegy
wised i Ehe SHOR@RI shisdy, SHOPGIRIC {Stades Haalthy Opticns

Peoject at Remobe Indipenows lommundties) is one of four shedies in

the world ko peovide evidence on the effect of 3 price discount wilh
and withoul nutrition education on fesod punthadng, This study is the
Laepest nuirition-related Rral to be conducied with remale Aberigingl
o Ui in Audtralia. M peovidied an oeaenple of 3 wiocetful
eollaboration between communities, retallers, nealth peolessanals and
aademics. Many peaple participated in making SHOPERIC the success
that it s,

Thie SHOM@RY consumer education sirategy was delivered with

a price discound an feeth and frogen fnait, vegetables, antifidally
insgtened $aT diinks and waber, We hope that The infarmation
presenied here will inspiee neaders to use 1he consumed edecation
stratemy vesources and the evaluation tools we have made avallable
on the Menzies fchool of Health Research wekbsite,
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Overview

Evidence is mounding that price discounts are effective in
impeeving diet [1-5); the eddence for nutrition education i

less dhear (6-2], and eviderce of the effectiveness of thess
strategies amonig sodloeconomically disadvantaped populaticns
is becking. To dade, theee nndomised controlled trials have
asesied the effectiveness of 2 price discount on food purchading
with and withaul nulfition sducilion in sodosdanasically
disadvantaged populatians (6-8) AN three studies thowsd an
effect on frult and/or vegetable purchases with the price disoount,
no additional benefit when combined with nutrition education
and no effect on fruit! vegetable purchases with nutrition
educalion alon,

Menzies Scheol of Health Reseanh was rwarded & four-yaar Mational
Health and Medical Reveasch (oundl Geant (RHMRECI0: 1026285) fo
canduct the tbores Healthy dpSons Frojeqt at Remote indipenous
Commaunities {SHOMEEN) study. The aim of the SHIPGRIC study

wad b maasure the impadt on puschasing of a price discount vemus
o drcount on fesh and frazen fruit and vepstables, botiled water
and artificially sweelened soft diinks applied al the population kevel
with and withouwt an in-store corcumes education stratery among
Indigenous Australians lving in remede commaundies (g}, This study
commenited in 201 a004% 30 communifies within the Horthem Teeitory
and was condecied through dollaboration with the Arnhiem Land
Peogiess Aboginal (onporation and Dulback Sones and agieements
wiith the respedtive store boards. The concumer education strviery was
developed and implemented in fen of the 0 shedy communities.

Application of the price discount dnd its promotian was 3 critical
component of the SHOPE@AIC tudy, This resource however provides
informaticn on the development, imglementation and evaluation of
thi corsumer eduation strabegry a5 we have had requests 1o make

the sieatesy resources availabde for wider use, The term corrumes
education i used theoughaut this guide and encompaiies the conoepl
of nutrition education, communication and preenoticn. The condumer
education siadery involved the delivery of a sed of resounces Including
poders and activity sheels and in-tlore interactive activities such 2
coaking demanstration and taite seking, Where it wis postable, lecally
employed project sSLalf, with the store manager and (he visiting pubiic
heaith netritiondt, implemented these acthities., The feedbadk provided
by these persoanel amd ourown reflections have been used throughouwt
this puide to pecwide insight for fubere wse of the torumer education
strategy and its sodiated matesials,

This resmarce isin four parts, Fat © provides backpround information
about the development of the consumer education siratbegy. Pari 2
dienibes the diffsrent companents of the sirabegy and commurnity
enpapgement activitles used during SHOREEN. Part 3 provd des details
on the different strategy adivitles, Part & prosides Information an

the peocess evmluation tools used by SHOR@EIL. Some of the strategy
materials ane provided in the appendices of this esoune, others e
availably on the Menzied Schoal of Realth Rasearch website and links o
Ehese ame provided.

Resource Aim

To promote effective use of the SHOPGERIL comsumer educaBion stratesy
by providing puidamts o implementation and piscess evaluation,

Who might use this Resource?

Public health nuaritionists and other health peofessionals working with
nemcie communiy stanes o improve nulrition,

Using this Resource

Wi recomenend that the consumer edu cation strategy be implemented
& a packape, a5 the adtivities have been destgned to complement
each olber and to infMiuence different mediabars of eating behaviour,
Flexdbility in its delivery i likely to be requined baved an the needs,
umiquenses of each community and the intention of the user, i is
mpartant fo neote that the SHOPGRIC consumer edscation strategy
without 2n accompanying price discount on healthier faod is likely ta
have minimal effec on puchasing,



BACKG ROUND_

= r: v

1.1 Why a consumer
education strategy?

Curent nusidtion promoticon frameworks Guch a5 the Wodd (ancer
Regaardh Fand Intermational MOURISHING framewadk) emphasiie the
importande of ufditing behdnaur chanpe commumication sirrleses,
wiedl as steatepies fofused on modifing the ermdronment 0 positively
infhuence eating behav auriio,

Consumer nutritisn education i one behaviowr chanpe appraadh to
modify a torsumes's food purhaies towands healihdsr choloss. Thare
a8 however may cifferest types of behavicur change communkiation
strirlegies, This sesource seders (o the SHORERI cormumer eduiation
straesy that inclasded a combination of inberaoihee activithes and
educational mateeials delivered medtly in-stese (o encouraze healihler
fond choices.

Supermarkels and stores ate a promising setiing for makdng the healthy
choice the easy choice throwgh medilying the sore envirenment and
providing oansumer education (o endsurage the puschase of Risalthier
fasads(), kn the mmate Austeadian Indipencers canbesd, thi communiy
stoe pecraides (he maganty of the populations’ food nesds and often
cenmects with other educational settings n a community such a the
heafth cenire and school. it 5 a prime setting for influencing consemer
food purdhased. The SHOPERIC study wias deiigned with the aim

of Fhaadting Ehe impan on food and heverage puchating of a price
diseouni with ard without 2 congumer education destey delivered
theough the matn stare in remote ndigenos commaunsties.

1.2 SHOP@RIL
Consumer Education Strategy
Development Story

1.2.1 SHOP@RIC Study

Thie SHOPGRIC Audy used a multiple baseline {sepped wedge) Seslpn
whens 20 comenuniies wen randomised fo initiate 2 multi-(omponend
dratory (peioe ddomnl with of willout condumis edistata) ot ore of
five poasible tme-points, spaced B weeks apar. The implementation of
ihe 10% price dismount over a 2y week period on fiesh and feozen nsd
anid vegetables, waler and artificially sweetened soft deink stared In Jume
20, with Ehe first four comenunities, and fimished in June 208 afies all
oammiinities had receroed the deloousl, Th coniunid educaton dndesy
it chefhvered fod 20 weels in ten of these comymunitied.

1.2.2 Methods used

The SHORERIC compume edudaton staiegy was indormed by sodlal=
enolopica! end social oognithve theory. Socal-ecolopical theony oondhders
the interaction of the indridua] and the emdrenment on behaiour,
Some of the consimicks of sodial cogrdive theory that ase considensd 1o
madiate Behadour chanpe include self=effiany (1.e., ane"s belied in
b ability to caary oanl @ behdsiour), outtoms expectations (e, the
penetved value of the benefit of Behavicour change] and knoreledie.
It may b imeportant o enhande s&ills or provide redounes and suppor
fo rabe indhadual confidence or telf-efficacy. Incentiver and rewaids
may inlluence outcams expictafians. Environmental factar, such ¥
adequate food preparation andiar shorape fagiities, may also enable o
impede behavisur change.



The follcwing acthities infamed the consumer ediucation stratagy

* Working group meetings: A working group of eizht individuals
with reseanch, public health niAntion, health promection and redail
Expertise with exlendive onoss cultural and remobs [ndigenous
oommunity expegience met on a monthly basks to inform the desizn,
implementation and evaluation of the consumer edisation strategy.
The apprapiatenes of each of the tonwumer education stralegy
companents induding the themes, adivity fype and the frequency
of delivery wene considened walh an Indipimous health prametisn
BT wihis hiatl ower 10 years' expersate working in haalth
promiction in remeode commundties.

+ literature Review: Beview of the literature helped |dentify the
enaklers and barriers rebevant io healthy eating in the condesd of
remicle Abadiginal Australia and o identify affiective point-of-1ale
rutrition intefventions 1o incase pusthases of Bealhy foods,

= Imterviews with public health nutritionists: Semi-structured
infenviews were conduched with seven public healih nutritionids
by eirmianio tie bypad of in=-10one (oerumed educition acbitied
they coridered ta be Teasible in remote Australian Inckgenaus
comamunities. The public health nutrithenists imerdewed serdced
up fo ten commundties each and wisits to communities anged
from vz kly to bi-menthly. Posters wene chienved by the public
halth mulritienists (o be commanly uted i (omimuenities b damey
nutrition messapes. “Shelf-labek™ (2 printed cad or sign attached
toa stere shelf to attract customes’ attention to a partkoular produd)
indicating the healthy food cptions in stoses weere also commanly
usedl, The public healih nudritionists of times alto conduched
inderactive aanvitiet watlh cusioesers such o (e tedlingt and cooking
demansirationt,

Examples of ather agtivities reported 10 be of vabue by the pubdic
kealth muiritionists and working proup meembers wiene:

- Building the capadity of, and providing support for community
members 1o deliver nutrition adwscation activities,

= bmvabking schood children inthe design of healthy eating
messapes and incorporating 1heir aftwork in porlers,
shote shell-taliecs and T-ihirts;

- Beceipt competitions: where customers ender their sales receipt
imlo a raifle-like compesition after purchasing a minimum
amaunt of spedfied ‘healiby' foods;

= Promoting healtfy eating thiowsh the laal community adio
Hation;

= Use of In-shore displays showdng the amount of sugar in diffesent
beverapes; andd

= Asoft drink guiz with paize Incenthes

= Pre=testing: The nutntion education ressunes (poten and athity
sheels) were pre-tested In twea remote communiitles and wilh a
convendence sample of 20 adult male and female Indizencus adults
foe relevance, acceplability and undentanding,




(ONSUMER

EDUCATION STRATEGY

2.1 Aim Of The Consumer
Education Strategy

The aim of the consumrer ediscation stratesy was to Inoeass
consumption of fngd, vepetables and water and reduce sugar
sweeteried heveeage corfurmplion, e ypoitesised that the (o me
educalion SEstesy Vel complamand (he prioe divdurl and lead 1o
changes in the mediaton of behaviour [self-efficay, peecehned food
afordabllity, outrome axpectandes and knowledge) whikth Im fuem
wolld beaid to ap increase in purchase and intake of healthy foods and
uftimadely, bo imparoved diet-ralated health cuttomes,

A Uere hins been fiktle opooatundty bor evaluaticn of in-stoee tansumer
education activities in the comest of remobe Indigenaus Austsalia,

wi aimed 1o develop 2 slesesy that was mot oaly thearetically seund
and Infarmed By the IRemtune but that included the fypes of activities
commican iy cared out in the shedy context.

2.2 Target Group
The fecus of the consumer educatian sotepy was om the primany

thopper in the househald but was designed (o appeal o different ages
and gerder,

2.3 Topics

The comsumees edisiation strategy compered of six hemes delivessd over
26wk, (L. one theeme eery Foar weeks] (Tabde i}




Tabde 1 = Themes, bey messages and activithes of the coasumer education strategy, by morth.

THEME

1 Health benefits of fnalt, vegetables  Frudt, veretables and water are important.  Foster
and walis Fait the hashh of you and your family

Acthity shiat wilh prizes
Fridge sickers
Supae=ine-drinks display
Taste testing of water and diet soft drinks
Eaceipt competition with prize
2 Hiww much Truit, vegetabies and Havie ks of fruit, vegetables Foster
watsd 1o gal and drink ard weaber evergday AcUvity sheet with piices
Fridge stickers
| Having heealthy, quick and Healthyy foods can be fast, easy and fien Foster
o i Acthity sheet with prices
Fridge stickers
(ooking dpmonAraton with vegetables
and mieat
Feceipt competifion wath prize
i Supporting familly and friends io {hildeen leam o eat healthy foods Foster
wm];uyd“:_r::;e hiealtiy food frami thair Fanily Activity sheet with prizes
Fridge stickess
5 Trying &nd enjoyeng new Dnce ks not enough! New tastes Lake Poster
heaithy foods time o like Activity shvret with prtoes
Fridge dhikess
Taste westires of diffesent types of fuit
anil vegetables
L Hm-rln_ by e hezaltiny food Sa-verm_mnq.q:enulm Foster
;ﬁmmmahemmd con soft drinks Acivity shret wilh prizes
Fridge stickers

Eiscoipt compeistion with prize



2.4 Community Engagement

The importance of imvohing communiy residents in the developmentd
and implemertation of nutition education sirategies in the Aberiginal
and Toares Stralt Islamder context i well secepnised(nl). Some of the
approaches we used ta involee the community in the impdementation
cf thie consumer education sirategy are described below.

(Rher apgeroaches lo maximise mnumer engagement and to retain
pecpie’s imeseil throughout the 35 weelks could imelve the stame baard!
coenimithes BhSING OF v esing (e coedumer eduation sirabesy of
working with a gooup of comnmunity leaders Lo dele rmine (e besl wiay 1o
delaver the strategy.

2.4.1 Engagement of store boards

Wie consutted dodefy with the store beaeds ineach of the ten
communiities wha following an initial period of corsultation agreed

o participate in the Sudy, We souzht their achvice on dudy processes
and atea on weledion of lacally emploged 2l (hereaftes referred ta

& oimmaundty co-ordinatogs). &t the end of the dudy we sought their
wiews on the effedtivenes of implementation. We also ensared prios to
the itart of the study thal we had comsulbed the respecive community
leddens in each community (o seek Bheir sapport dnd adwice on sudy
prooesses,

2.4.2 Engagement of store managers

Store managers played a citical role in the implementation of ihe
SHOPEAIC dtrabegy 3nd weee guided By tho SHOPGIRIC arofect team.
The peoject beam ensueed that regular corsmunication was maimiained
and when theee was a change in slose management that all the
melevant information wes awailable and wndersiood by the incoming
o manager, In mamy of the fen commuenities the sore manapgen
sdopied the iole of cwneeing implementation, Belping ta afpanise of
Carry out activities, and #NCOLIAEING Cushomer paidpation,

2.4.3 Employment of community co-ordinators

Wie employed (ol comemunity recidents wham adviced on shady
processes and assisted with the implementation of the toasumer
educalion strategy. Thelr mede included displaying the pasters,
ausisting customens to complete the activity sheets and explaining the
ules fod the receipl competition 1o stare salf and cuslomer., When
podsibde, the community co-ordinalers also assisted the public ealth
nutitionists b cany oul the cooking demonstiation and taste testing
activities. The role of the community co-oedinators was conshdered by
store managers and public health nutritionists a5 critical to engaging
commusnity residents in the consumer education activities.

2.4.4 Engagement of public health nutritionists

& numbser of public healih nutritionists were invoheed in the
development of the condumer education strategy and thase senvicing
b bén Communities supporied ith implemaniation. This irmaobeed
aiiting with organding and canducting the khool T-shit and drawing
competitions, the taste testing and oooking demonstration acthvitbes,
and supparting the community co-ordinabon.



2.4.5 Engagement of other key stakeholders:

SHOPERIC bea sy membsess opether with the community co-ondinabers
informed other key cammunity people (e dinde, scheal and thire
staff) of the study wherever possiblie so that Ehey could promate the
study in their workplaces.

2.4.6 School competition

A drawinz competitlon was oepanised by the project team Ineach of
the commumnity schoods and assisted by the peblic health nutriticonists.,
Tvp drawings Mlusteating the healthiness of fraithreeetables and water
wire alacted and used in the consused educition pasiers faf aach
cammunity. These drawings wese printed on T-shirts and given 1o each
of thie partkipating students, teachers and okher mmmundty people
whi assisted with the deawing competition,

2.5 Consumer Education Activities
Thie congumer educatbsn steategy imduded thie fallowdng activithes:
i) sehoel compatition;

ii] display of posters, acthity sheets and fridae stickers;

iii) cooking demansttation, tahe tetsing of water and artificially
pwetened ol drinks and faste testing of Truit and vepelableg.

i a sugar=in=drinks display during the laste testing of waber and
artificially seeetered soft drinks;

v Thiee meceapt cospititions spesad thioughoud the tx theme: of the
strategy;: and

vib prizes for the adtivity sheets and receipl compelitions.

The SHOMERIL study schedule for the aonsumer education siratey is
alonary in Table .

2.6 Process Evaluation

Thee Impact of the SHOPERIC strategy on puichasing was assessed using
#ore sales data and is reporied elsevwhere. The proces evaluation

wes desdened 1o asaess the beved of implementation adhieved and fo
iduntify (e iy Dctar influencing implomamtation. The following wen
considesed for the prooess maluation:

« Fidelity {oxtent of delivery according 1o stalegy plan);

v dose delered (number of aciivities defvered with mespect fo 2l
teatesy compordly):

« gobe received (extent of cuslomer expoture to Arategy components);

« peach {the proportion of the target population exposed to the
strategyl; and

* the enablers ard baeriers thai wene considened by dakeholders o
infuende implementation and Sucy ouliome,

The peacess evaluation teols wied by the SHIF@RN study are
described in Appendix,

&Il condumer education retounes ane available thiough the
follovring link:

hitpa it me ngie s ed . uf SHIPE Al (oonswme ptialesy




ACTIVITY DETAILS

3
T

3.1 lommunication Strategy

Good communikation ameng all relevant sakeholders is
fundamerial bo the sudoeds of any sbralesy bo impeove disd
and nutriBan. The SHORGERIE project team ki wilh the
SLOTE MANAPETS, (COMMUNIGY co-oddinaior: and publ healih
nudrisionists to Implement the activities and helped to rectify
ksswes earty or to replace materials when needed.

We provided stare managers wilh 3 consumen edu cation stratery
shedube at the start of the dudy and had onzolng communicatian
wih Ehem indluding semi-fraclued interaess of eighb-wah,
gixteen-week and twenty-four-week lime peinty. Reminders about
Ehi sehiedule of acthities wene oommunicated by the pioject team
ko thie shore manapern Wa emall o fax who then communiczied this
irformaticn 1o the community oo-cedinaon.,

We endesvoured fo maintain a1 least forinkgivtly communication with
the community co-cedinatons, Public health nulsitionids also edened
Ehe corsurmed edutation strabesy protocal comtaining infetmatian on
gach of the aotnities and Bmelimes.

A& countdown 1o when SHOPERI was to fat was cipanised by sadh
commundty, with community leadess and store managee: promoting it
Fn one of the commurities, the THOPEL dudy was advertized Wa tha
hocad radio skation,

3.2 lommunity Co-ordinator
Recruitment and Training

Recruitment

In addition o the stoie board membes who endonsed recistment

al the community to-ordinabors, the sbare manzpen, public heaZh
nigtritionss xnd healh sl holped iontsly potential candidates fod
ik commundy co-ondnatos rode. The madn (iteda we ontsdened In
fimding a suitable perscn fior this mde was somecne who was kacad o
ibe commmundy and resiced in khe community and wive wes adive and
concerned about Lhe jocial wellbsing of the community. Having ok
RN in UtAtcn, oF Expeninte 31 3 hoalth practitiand: af Man
wenrieer was desisable but mot pcoeatial. We placed flyes amuad the
community to advertise the posiSion, wilh suppot from community
beaders (examphe shown in Appendiz 2,

Training

Pior to the Implementation of the SHOPZIRIC strategy, we piovded
training o the community co-codinators in arder for them to effectivedy
deliver ihe consumer education dratemy In the cornmunities whem
ik ancurned, Training was canied o, whete patnle, ouer one ta five
days., Tralming wed moee imtende in five of 1he ten communities whee
ihe communiy co-ondinatos s asisted with the ondudd of a suney
among primany household shoppers. Materials we used to deliver the
fraining indludied!

+ atiaining plan (A ppendix La):

= badic concepts of Tood and nutntion (e.g., Tood grougs, label
reading) (Appendin uk

+ a check Bstof all conoumer education stratesy acthithes (Appendi 3);

+ acalendar of community co-ordinator tasks and tming.
(Example provided in Appendix 5

L[¥]



Employment

Wi found that a minimum cf half 2 day per week for the duration of
the shady wad nesded to fulfil the tisks assiened B the demmunity
co=gidinator, b the future, this fole could howeener be broadened Bo
conducling setivities in other cenmanity seiings (udh a3 completing
the activity sheats im Lhe schinol with stuedents or doing a sugar-in-
drimks display ai the health cenlee) or caimging oul the in-sone activilies
such a5 the taste testing and cooldng demonstration acthities mon
Frequeentiy.

3.3 The School Drawing Competition

SHOPERIC uced cefedted deadngs fram the sohoal competition far

the poeders and T-shirts (Figure 1), 81 chifdren participating in the
drawing tompeliion and peoale helping with the competition recehved
a T-shint. This not onty rewanded the students for their time but abo
kielped to premote the praject in the community, The Seps we tock o
ceidu et the sehaonl competition am chown imAppendix 6.

Figure #; T-ghint

1

3.4 Fridge Stickers

Durirg SHOPMGDRIC b fridpe stickers (Fipure 2} wene used 1o diaw
peaple’s inentan ba el wepstables 3nd wated and bo provid a
health message. These stckess wene dsplaged far the entize 2, week
an the stose fridees contalning targeted food and diink products, The
Hickess weere peodoced on high guality adhesare materiz! io eraure they
woould nod ez regidue when removed lrom the fridge plass, Sloce
mankzers faurnd thebe sady 1o mairtain,

3.5 Posters

SEOMEAK used a different poster ta corey each af the s comumed
education Ehemes over the 24 weeks (example shown in Figure 3),
Dsrirg SHOMGERIC we dizplayed the postest in the fiase and around the
Comenunity & agresd to by the cammeunity leaders and obhed relevast
stakeholdiers, A posters ae showm n Apgendix 7 and are avadable
thwguzh (e fallowing fink:

bt me nizie s, gl . 2 U SHEI PG Rl Copnsteme rfralesy

SHOP@RIC

Help increaze health in
your commmunity. Eat froif

ond vegetobles averydoy

. SHOP@RIC

i YOUr commumty.
Dymnk lois of water everyday




Steps taken to display posters by the project team: 3.6 Activity Sheets

* ﬁﬁwmwwmwwmnmm s wilh the posters, SHOP@AIC used 4 dfferent activity sheet b
preot ke clipesy. conwyey dach of the Gx consumes sdueation themes (B mph town
in Feguare ). All actety sheets are thowm in Appendix & and ae
= {rganived with the tore managesand comeunity co- avallatée 2t the Bnk below.

ondinatar foi the appeopriste poster o be displayed at the

beginning af ach theme (e.g., pastis ane in theme anel. b revevr.menzier eche aniHiBE R onm mentmiepy

* Organtsed with the commeindty ce-ordinatar to display the Thie activity sheets wese desigried to be interactive and fun and
pastés arcand the commundy. 10 engape partdpants with the information. For SHORGORI, the
acthity sheets were made available niide the Hore on a custom-
: Hmthde_ulﬂ]' o OIANJIOS and 10 Managen (o made b, This was designed for custormets to comiplete the
infarmn us of amy issues of if placements weee needed. activity sheel an Ehe spot and then place 1t in the Bax 1o enter the
coepetition (Figure 5). The process we used o Slsplay the acthity
* In mary of the stoses the store managers and community sheets is described in the box (p Bl We had a prize draw at the
co-ordingtars helped ta direct the aftentian of the customen end of the first bvvo weeeks of each theme (o encoursge cuslomer
ta e pazhess. participation. A& flyer was used to advertise and explain the price

deze [Appendix g). Sami sbane managers made addlional posbers
to promote the prize draw and adtively entcuraged people to
participate.

Wie foumd that cesdtomens wese mone (rdlined bo complete the
actiity sheets when assisted by the community co-oedinatos,
siode manapger of public health nubritionist. The community
fn=aiEnabar encndrged cuitomees ta participate and prevdid
explanation in languape wihee reguired. The teaches in some
coemunities were also interested In wikng the acthity sheets in
the classroom,

Figure 3= Poster Figure &: Activity Sheet displayed duning momth onc af the SROPEIRY study



Steps taken by the projed team 1o run the activity
sheel competition:

Figure 52 Arinaly thoef
oAl hax

B

Liatsed wilh the B0 manager and (ommunity
co-oedinasor i ongantue where Do set up activity
sheel entry b im Lhe shore,

Everpons was Imited to fll in the aothvity sheet and
pit it i @ b,

{ommunity co-osdinator encousaged and assisbed ousiomens
o toemplibe the ctivity thests.

Liaised wilh the $om manager 1o cepanize three prizes far
each actiity sheel crawe, ALLhe end of edch hwo week pericd,
thiee different people wen avwarded with peizes,

A wirmner was enfitled t0 enter submequent draws,
W peenviciad peiret such 35 rice coolers and alectric
frying pans.

thoie manzpes orpankied wetl 2 prosminent persen in

tive: commu ndty to dea the winring tlckets 2nd
peesant the priges.

- f ll"

Wi counted the completed vy sheets 3t the end of each manth 1o
infgom the prosess evaluation.

3.7 Cooking Demonstration

[cokivg demorirabicns can be 2 gread way bo encounge (uslomed 1o
bry v meaithy loodi. SHORERIC included ane cookins demonatration
(Fipure &) kn theme three, Alongside the cooking cemanstration 2nd

at the siose courer the stose mandgers made avallable a recoe id
shiowing images {with minimal fext] of the cooking methods and
irredients {ree Appendi 100, We found that tome customes wha
participaied in the cooking demondiration asked the Dare munagen o
rexare regipees. The stepe Lhe SHOREREI study took 10 condwd the cooking
dernonstraticn ane shown in Sppendix 1. We alse retanded atterdame
numbers bo Enfoem the process evaluation. An exampde of a form Tor this
is shown in Appendix 17,

3.8 Taste Testing

SHOSEEIL Included e Easte testing activities: ane for watar and
artificially e etened oft drinks in theme one and one for frus and
vegetables in theme five to encounage the Erving and tasbing of tacpeded
producty, The shegd v ook 10 conded these Janatiet 16e thow in
Appendices 13 and 1y

NP .

Figive 6 [aaking demarsiralion cavied cul fa one of the communities by communily
co-orolnotars Rence Modion ond Aane Dainki



3.9 Sugar-In-Drinks Display

SHIPERIC mcluded a sugar-in-drinks dizplay, This gocurmed ai

Ehe same tiene in themis o 35 tha Laste testing setvaty o waler

and artificlally sweslened soft dimks {Raure 7). The beverapss we
displayed, with enesgy and supar contend, are thown in Appendix 15,

3.10 Receipt Competition

SHOPERIC induded thiee receipt compettiors whith socuried in
themes ane, three and <. The deps we iook to un the reoeipt
cempetition are desoibed on the right. We provided stores with a
cusiom-made ciedbodnd b far ertering the compleled redeipts and 3
Fiyer to explain and promete the competision [Appendix 18], Technical
expenise was required bo wf up Ehe receipl compedition in the slose's
point-af-sale gystem.

in @ numiber of Sores, Uhe sl Manager encouraped SO0 Counhe
staff to euplain the process to oustomers and encourape Lhein
pauticpaticn, This hel ped 1o enpourage pariicdpation a3 we recered
feedihadk that non-partiipation ooiuned maily when cuslomens did
nal ket i 1o enbed the tampatRion,

For both the ackivity prizes and eceipl competi$ions, (he store
managens inmost cases invibed 3 community elder ar PFeader or a sbone
Board memBer i drave the winmer. This hefped 1o peneeale nleted in
the coenpetitisns and promated pantidpation (Raune B).

Figure 7+ Sugor=in=drinks duplay in pae of e communitie;

Steps taken o run Uhe receipl competition were:
* Ay regeiph from thie comenumnity stone wihere ot least S50 was

spenl on promoted foods and drinks was entithed 1o po into
the deawy,

A peoempt appeared on the segister screen indicating eligikaity
with every purchase of 510 o5 moee of peomoted foods and
ik,

= The enbry form wias dubsmatical b penbed # 1he bothom of

the receipl far e curitamer 1o il in Bealfas nams and phone
mumber.

- The customer then placed the feceipt imlo the custom- Built bax

wiich was made avallabbe at the store courter during the las
bwes weeds of momthi one, thees and six,

All entries submittied dueing the specfied peeiods wese eligible
foa the price drawe that cicureed at the end of the three
competition meanths.

We provided mini fridpes Bor prizes a0 these were tontidered #n
bee a prize ol value.

* Receipts entered into the competition were munbed to inform

the peoceis evaluation.

Figuie §: A rervipl ampefidian winnes n
ane of the comeurifics

%



EVALUATION
TOOL DETAILS

This section describes the evaluation lools wsed 1o assews
implermeriation Rdelity, dase delivered, dote recetved and reach of
the SHIRERIC corpumes education steategy, W resounces constrain
canducting 3 comprehendbee process evaluation, in-stose checks
and stakehalder imerviews. alone would provide the most useful
informaticn on implementation Ffidelity, enakders and bamiers.

4.1 In-5tore Spot Checks

Thit in-sione sped check was desizned to check that each of the actailies
weete bmplementad within the camed time fame. For SHOPERIC, the
commaunty co-ominators conduced In-store spol checks onoe every
four weels. If the community co-ordinator was not available, public
health nedritionsts, peoject team and sore managen aaibed with this
Eack. W Toaane 1l it was bast 5o oo the sped check eadly in the theme,
s that any missing resomrces could be put Im place. An example of am
In=stode spot ched is showm in Appendix 18,

4.2 Semi-Structured Interviews With
Store Managers During The Strategy
Implementation

During SHORM@EIL, we conducted interviews svery two manths with
thi shde managers to ldentify how the comoumsed edudation strategy
wizi working and the enabliers and baimiers to implementation. The
inlerview questions Jie sthown in Appencix 19,

4.3 Structured Survey With Store Staff
And Key Stakeholders After The Strategy
Implementation

& the end of SHOMGERIC, at least five stakehalders were Intepdewed in
each of the communities inchuding the commaunity co-andinatorn, puldic
health nutitionis, a stare boaed member and the store manager. These
interviews provided valuable information on the perceived effectiveness
ol variouws apects of the consumes education statey. The inbeniew
queestinng ane shionwm In Appendix 20,

L.k Survey Questions With Customers
After The 5trategy Implementation

At the end of SHOMGRI, a sy was condwcted with 85 axtomers
in Frew comenunitios ba help astes the reach Jnd doce of thi canswmer
education strategy. The sureey qusestions are shiowm [n Appendia 1.

16



L.5 Participant Attendance And Use Of
The Resource Forms
We collecied attendance infoemation af the cocking demarsdration and

Rt dittingd activitiod (Spperndix 17). This inbsirmation wid woed 10 3506
dhorse and reach.

7



PART 5

SUMMARY

Thie SHOPERI siudy was dedigred to asoess the impact of 2 207%
prive discount on fresh and frozen feudl and vepetables, waber and
astificially sweeetened soft drimk over 24 weeks with and without an
in-stare Gonsumer education strategy. B is imporand to nole that
the study wiat nod desigried bo assess the impact of the fonsumes
education alone & the widenie mdicates thal educaticn alane
withaud modifying the ervironenend to help make the heslihy dhoice
the eagy choice b5 not effective.

Th findires of 1he SHOPGRIC thady are cortienl wlh the pedous
price discoent iriads: that a price discownt on frult 2nd vesstables can
porsitivety maodify fioil and vegetabde purdhases (13). The additlonal
benefit of consumer education on purchasing iy leas dhear, althoush in
the SHOMERK shedy the comeumses edudation skralegy was associated
wilh 3 smadl additianal benedit for vepatables.

The price discant lone helped toincredse water purchases by a small
ampund, Mesther the piice didooeunt nor the cansumer education strabesy
showerd an ofect on arificially rveebered soff drimks of resplar soft
drinks, Topether with evidence froe o similar shudy (8], this suspeds
that shifting sugar-tweelened bevegetin 3 desired Srdion requine
tarpefed Jpgeoaches foredisme (heir sales wuch as inceating the price,
minimizsing the range, coneealment of full sugar drinks, and plading in
by Biaftic areas in b Stare, sather Ehan only endowiaging regacemsnt
with bottled waler ar adificlally sweetened w08 drinks,

Implamentaion fidalty, doses delivered and reteived, and
each, & dikely 19 influence the elfaaiveness of 3 Srategy.
The SHOFEDRIC consumer education sttabegy was nealy fully
implemented in all ten stoces. All pesters and acthily sheets
wene displayed in fowr 2nd frve of the tan stores respectively,

Sight shanes redehadd the itk tedting and cooking demonitrticn
acbivilies, nine stones compleded the schoal digwing comspelion
and seven shares repetwed all three receipt competitions. We found
that good communication belore and theowghout SHOPEHEIC
wiitene syaryare was dear an his or her rale and baing Aacibds in
ini timing of (ot deliery of differert scthities was impodtanl fod
sugcesshal impfementation,

implementation cwerall howeved was most juccesful when the
comemurily co=oidinibss enpapid with (B cusiomeds and halpsd
them complete the actiily sheels and whisn the Siore managers and
Aaff were also able to promaote the acthitie: in-sloe. We emploed
community co-ondinabors in seven of the ten comemunities. Elesen
of thifesn commiznity co-cedinilors ietehed tiaining. As the
comenunly ca=-ordinabsrs wene not always Bl fo be availihle io astd
with athiies, Inmany comanunites the @ore manape:s ook i on
ihemetves 1o promate the adtivities in diffesent and Innowalive ways
and ip encourage the shore saff to explain the different actiities to
{he cusiomen. Bequests waee alio fedelead by other members m ihe
coamenurity, such & the wcheal daff, ta v the matseisl aubkde

aof the sore. We enccuiape future wee of the consamer education
siratiey tn da this.

& per the stody profocal, the cnmmer educailon srategy wa
implemented in the commurity Hore setting, Adnieine wider reach
thicuzh delivery of the strategy in other gemmaunity seflings sudh as
i school and ealth centre and carmying oul some aclivilies mose
fepularky (within the resoirees svailabbe) i kely 1o engape and mpose
moee peaple to the activities. This, topether with the price may help ta
athieve a stronger effect than that shown by the SHONERIC study,



En peneral, most dakeholders interdewed 25 part of the prodess
evaluation thousht the consamer education materals and actheitles
weese useful, enpaging and informative and enjoyed the beaatifil
graphici. We ane carenlly reviewing other feedbadh that isill be usehs
it infamming fudure consumer sducation drabegios,

The SHOMERR consumer education strategy 15 one typse of custamer
educaticon. Emeczing Iterature on the uwe of merchandising strategies
to promote healthy food and disintentivide less healtiy food in-slose,
enary alas indarm mcie ¢raative apprasches 1o ceenplomend ary el i
education. The findings of the SHOPERIC study together with othier
studbes Indicate that offering a price discownt on healthier foods s
imporiant to help nudee tonsumer choives bowad: heakhier food

and dnnkt, We thereloss encoiatage eedailers and olher practitioners to
ecasider priving wirdesieg ingeties vith & condumer sducabion e gy
34 It ks Wely thal corsamer education alone will not be effective,

We hope that you find this resouece wieful and enjey wming the
SHOPERIC pesources whiere mary of you hawe had input in ko Theis
develapenent and evaluation.

19



REFERENCES

JREIEe

&,

LEoeeai 5C, Bailie B, Bimbhecombe |, Nutition indenantsons g
al poirit-ol-sale o enoounsge wealthier food purdhasing: a
systematic revtews. BMC Pubiic Health. 200 w505

An R, Effectivenoss ol subtidie: in piometing Bealtly food
purchase: and consunphion: 2 reveew of field expeniments.
Publlc Heafth Hutr. 20031807} 10528, 4.

Epateim LH, Jankowiak N, Hederkoomn C, Rxymor Hi, French 54,
Finkelstwin E. Experimental recearch on the relation bebeeen food
price changet and food-purthasng patieimi: a tspeded review,
Am | Clin Mutr. 200 950)-T89-504.

Fovrell UM, (haiquui |F, Khan T, Wada R, Chalowpka Fl. Asessing the. 0.

potentis| effpctiveness of faod and bewease tanes bnd wibsidies
fior Improning pubdc health: 3 netematic med e of prices,
demand and body weteht cutoomes. 0bes Bev. 3ol no-18,

Eyfies H, Mi Mhurdh €, Nehlem N, Blakefy T, Food pricing m.

strategies, population diets, and non-communicabée
ditease; 3 fyvlemabic rview of simulation studass. Plab Med,
PO GIT) BL00RE,

Ball K, McHawshion SA, Le HN, Mi Mhwrch €, Abbat 6, Pellard 2.

C, et al Infleence of price discounis and deill-buildirg dratepies
ot purchzse and consumption of healthy food and beverages:
cutiomes of the Supsimarket Healtiy Eating for Ufe randamized
controlied rial Am I Clin Mutr, zo0s;0n(s)i05s- 6.

i Mhaurchu £, Blakety T, llang ¥, Edes HE, Roczers &, Effects of
price discounts and tailored neirition education on supesmarkst
pueshases: a randomized controlled trial, &m § Clin Midr,
] e )

Wateslamder WE, de Boer ME, Schuit A, Seidell K, Seenhiic
IH. Price discounky seniffcantly enhance frail and vegetakie
purdnases when ombined with nubritlen edwcation: a
mncomized comtrolled supermarket trial. &m § Cin Mutr.
TN GL) BAE-g1

Brimblecombse |, Ferpusan M, Libemtn 50, Ball K, Moadie ML,
Magrwus A, et all, Sores Healihy Options Froject in Remote
Indigensus (ontmmunities [SHONERIC): 3 probooal of 3 randceised
tiial peamating hiealthy food and Bearage pusthaier thisugh
piice discounts and in=stoge nudntion education. BML Publiz
Heallh. H015 5.

Hawekies £, Bewvell |, Allen K. A food policy packase for healtiy
diets and the prevention of nbesity amd dist-related nan-
communicable diseates: The MIURISHING framewcek, Obes Rev,
TOIE s Sugpl 159-68,

Comeon A, Charlbon E, Rean WA, Sacks G, & sdematic review
of the efectvine of supermarion- heded inbenastiond imaling
panaciuct, promation, or place on the healthiness of onawmer
purchases. (o Wutr Rep. 2085;5(3k108-38.

Edack A. Evidenoe of effective inbervertions to improve the sodal
and envirenmental facior impacting on health: informing the

development of Indipenout commanity agreements. [ankeira:

(oenmcmaeaith of Avedralia; 200,

Brimbiecombs |, Fecguson M, Chatfield M, Libeexo i, Guatier
A, Ball i, et al. Effed of o golce discownt Jnd consumed education
shrategy on food and beverage perchases i remobe inddaeneys
Australia: a shepped wedpe randomised contealled tial. Lancel
Fublic Health, Joni;2(1):edi-9s.

20



My mum
tried a few times
and now he likes it!




Appendix 1

Process Evaluation component, research question, instruments and frequency to assess consumer education strategy implementation

Oioen Delarered

Do Rexnived

Raach

To what extent was the consumes educztion drategy implemented
#planned?

Tawhat exterd weie crdomers exposed o Uhe gonsumer
wdiatsan mateals?

‘What proportion of the targeled poputation partiopaled In 1he
sEmer edcation acivities?

What was Lhe infleence of mdemal Tactors incdicdirg wider
iU Rty SVErTEs of sues (g, Tuneraly, Wore dokures, won
stalf tuenover] end other corsumer educabion activities on the
srabegy's implementation?

What werm (he emablon and basrieds 10 imglementation?

Sioee manager intenviews
inEevwizws Wil shane S and comminily infomants

Documentstion of activities impdemented
Documentalion af stakeholder commuenication
In~sioie spol charks

Sloee manager imtendews

Interviews with store stalf and commuraty informarnts
Decsmentation of actvitiag implamented
Documentation of Stakeholder oomemunicaticns
in-saore spok checky

Intenviews with stom staff and commurdy informands
Customes sisnvesy
Documentation ol activities Implemenbed
Documentation of stakeholder communication
ifustomer sienesy

Stoee manager intendew

Inkesveiess wih stane S &nd comemunity infoamants
Dowsmentation of the achities implemented
Doasmentation analych of viakeholder communication
In-sdare spot chedk
Documentstion of rlevant contektusl facton

Bimanthly

{inde pond-imprlementation
Ongping

Onging

andhiy

Blmanthly

Onge post-implementation
(Ingoang

Onging

Hiondhdy

{inge pond-implementation
Oz ponid= Implementztion
Ongoing

Ongoing

dmee parit - Implementation
Bimanthly

Dret polrid = Indesnveniicn
Oregodng

Ongoing

Monthsy

Ongaing



Appendix 2
Example of a flyer for the recruitment of the Community Co-ordinator Position

Price discount

SHOP@RIC stud
Looking for work?

Casual position

We are looking for an enthusiastic person to work on the
SHOP@RIC study to look at helping people to have more
fruit, vegetables and water

In this job you will:
- look after a nutrition education
program in the shop
work on a casual basis around 2-3
hour per week

- report to us every J weeks

Qualifications. and experience:

= an mterest in tood and nutntion

- good writing skills

For more information

@ nzies contact the store manager or store board
ek e member n

AR A A Pt Bt ALl gt A Sladidy Ao ot one




Appendix 3

Checklist for the consumer education strategy activities

{ne within {ha § L
Fiiad M
r
3
b
g
[
L
8.
Wesks 142
L
3
[
Wieedho 3 bk =
i
5

5

Amangs date and materials for sugar-in—dnnks display with public heakh niritionst)
co-andinatar

Place Myers promating sups-in-dinks display anund communify {ealth centre, shool, shing!
coundl office, sloee, childcane, aped case) Inviting people to partidpate

Arange boltled water, diet drinks, disperable cups, musar set and activity sheets (with pens)
Provide bofiled waler to a8 partic pants wha complebe aciiviby sheets af the segae- In-drinks
activity

Fill i attarsda e hadre

Piace completed acthity sheets in the entry box and tend attendance form te oo-pedinater
Comgdete in-store spot check farm and retum to m-cndinatos

Replace damaged podters, adinity sheott of fridae Sickens il spquired

[izplay Thema 1 posters in o and arsund mmmunity

Make avadlabio There 1 activily shoets snd entry box to customert

[varey prives at the el of the Jnd week (thres Individual completed acthvity sheets fiom the
entey boxk

Hotify vo-oidinadar the desw has. een completed and document the piice winnen' names

Remind register apesaton 1o tell customen sbout receiipt competition i they spend $20 or more
on piomated food and drinks

Plnee receipt competitian entry bex near iegider

Draew jprize at the end of the 3nd week {bar {ridpe - one persan with an efigible receipt dexen
from the entry baxg)

Put avway entry bax {ready to use again in Theme 3)
Serd a0l left=corer arsd coenplotod actidly hiewts from entry bos B co-=cedinpnr



THEME 2 [ wechs)
WHEN HESUERPTHIN m

Oncewithintbey 1. Complete in=stoe spol dheck farm and relurm to co-oedinaor

2. Replace damaged petens, acthity sheets o fridpe dickens if required
1. Display Themse 2 pasters in store and around comaunity

2. Make vailble Theme I activily sheets and entry box bo cusbemers
i

Draww prizes at the end of the ind week {three individual completed activity sheats from the
entry box}

L. Rolify e-ardindton the draw i bden complebid amd Socument the pize WNREE namiL
g Send of left-cver drd cosnploted actidby sheelt from enlry b to co-osdinifor

bl



THEME 3 [ wieehs)

Qe within iba I Amange dabe and materials fof cooking demonstration with public heakth
i e neitritioat aenmunity oo-addinsion

% Mace flyers promoling cooking demanstration around mmmunity [heaith centee,
sohood, shirelgoundl office, sloee, chlldcane, ased care) inviting people to participate

3. Mrrange ingredients, sguipment and ackivity sheals [with pensl; set-up and
conduct demoniration

L. Share recipe cards and fequest customens wha padidpate to complele an activity sheet
g Fllin aterdance fm
6.  Plate comphetid aivity sheets in the enlry box and send Jetendance foem t2 co-ondinates
7. Comgpdete in-store spot check faren and refum o (o-codinalon
B.  Replace damaged postess, adivity sheets or fridge stickess H segquired

Weelki s &1 1. [iplay Theme 3 paster in Home and arcund mmmurilty
L Make available Theme 3 activity sheets and entry box to cusbomens

3. Dy e ab the end of e and week {lhee indivicdual compleled activity sheets fiom the
#ntry boz)

Radify co-ondinalar the deww has been complisted and docusment the puize winners' names

Weels 3 & 4 . Remind register apesators to tell customen about receipl compatition if they spend $0 or more
on promoled fiaod and drinks
Place raceipt competition enbry bes near egiser
3. v prize af the and of the Tnd weok (Bar fridpe = one parusn with an aligible rceipt dewm
frem the eniry box)

4. Put avay entry box {ready to i again in Theme &)
L. Send b left-cver and completed activity sheett fmm entry bax to co-osd inador

i



Qe within e 4
ey

Wieelks 1 &2

Complete in=stoe wpal check foim and relusm 10 co-oedinator
Replace damaped pedters, acthly sheets or fédpe dickers if required
Disphay Theme & pasters in sbore and around o meunity

e availabde Theme & activity sheets 2ng entry box o customers

Draw prizes at the end of the 2nd week {three individual completed activity sheets from the
etry box}
Moty co-ordinater he deaw has been comnplated and documint 1 piize winhels' names

Send nll lef~over ard compdited activity dheols fraen entry bas 1o ca=-andamar

8



THEME 5 [k weehs)

Orgwithindbey 1. Amange dale and maberdals for Freitl & Yegetables Laste besting with public health
Wil naitriti ol coenmmunity oo-oddingtor

3. Ploce flyers promaoting taste testimg asound community (heall cemtre, scheod, shielouncdl
office, dore, childcare, aged care) and people invited to participate

3. Amange fruit & vepetables, disposable ctleny and activity theets [with pens)
L. Prowide a-piece of fruit to all padicipants who comsplets activity sheets at the taste testing adtivity
g, Fll i atersdanee feim
b, Pace completed actny theets In The eniny bioe and sand a8encance form i o-ornatr
T Complete in=stoee cpot check farm and refum 1o m-codinator
8.  Replace damaged posters, adiviy sheets or fridge Stickess if seguired
Wieehs 1.8 1 l. Display Theme 5 pasters in @one and andund ammunity
L Make peaillo Theme 5 activity shoets and entry box Lo cushomers

1. Dvaes prizes at the end of the 2nd week (fine Indiddual completed acthity stheels fiom the
entey bax)

4. Hotify co-ordinater the diawe has been completed and document the prize winners' names

20



Qe within e 4
ey

Wieelks 1 2

Wiosks 3 8 4

(omplete in-skare spot dheck S and retum 1o i-codinator
Replace damaged poers, aoity shests of fridae Qckers il segquired
Display Theme & pasters in Home and ancund commurnity

Make avadable Themse & activily sheets and entry box bo ustemers

Draw prices at the end of the Ind week (three individual completed activity sheets
fram the entry bax)

Wotify co-ordinator the deww has bean tompleted 2nd document (1 prize winners names

Remind registor speiaton o till customen sbout receipt compatition if they spend {50 or mare
on promoted fsod and drinks

Place recespt competition entry box near eEste

Drarwi prie at the end of the nd week {bas fridpe = one persen with an efigibie receipt deawm
from (e emiry box)

Put away enlry box (ready Lo use again in the future)
Sencd &l lf-cover arxd coenplited activty shiets from entry box R0 (o-oedinaon

a0



Appendix 4
Basic concepts of food and
nutrition training

Workshop 1: Introduction,
food groups and health

Participant outcomes
Eiy the end of this workshop partidpants will be able te:

1. Describe the chanpes in lifestyle and heatih of Absdiginal and Tome:
Stralt |slamder peaple

2. Describe the main dietary-related diseazes affecting
remode Indigenous comamunitizs

3. Discuns how food and drinks affects healih

&. Discuns Bha imparkane of thin il on influsndgng ihe heallh Jnd
nutritional well=being of the community

5. Discus and apply an undersdanding of the Abodiginal and Tomes
Strait |slamder Guide to Healthy Eating in the store by pamviding

examples of store foods from the § main food groups
and ‘estras’ group.

Warkshop Outline
Part § = Intioduction and weltome

Bart ¥ - Why aee we hers and what are we doing?

Part § - Tradithonal and current food practices and how they
centribuie 1o health

Part 4, - What to eat 1o stay healtiy

Fart 5 - fondusion

This workshop can be delivered inade/outside the Wore or ot any place
that feels comfortabde and comvendent. This workshop should take Eheee

hours to complete. & partof the (ertificate 11, This worshop should
kakiz g hours,

Part 1: Introduction

« Intraduge youre b the proup i nd shaee your shery &5, wity you 2
there, where ane you fom

+ Ask each participant bo introduce themsehs and share their story
atourt thedr mle (n the community

lee-breaker ideas

Sitting inv & ciecle, peogle inteoduce tveermelnes by thiowing a ball o
each olber, sayirg their name first and then the name of the perion
thad ihey threwy the ball io. Each person says thedr favourie food before
inbroducing themselves.

Part 2: Why are we here and what
are we doing?
+ Explain the purpase of the training

= Toncrease their knowdedge about which foods are the best
hoices for geod health

= T bearn akout fsts and vepetables, wiy they aie important, and
1o taste mew anes

= T bearn aksout wivy waler is impartant for healih and why it
drink ks bad for health

* Explain to participants howe Lhe traindng will be delivered
« DEsouss today's workshopds) and expected cutcomes (35 Bited above)

« Stress o the participants Bo dek questions or a5k 1o hawve something
eepeatid of deboribed in ancifve winy if ey don’t undesstand, and
als that they showld Teel frée b dhane inforenation they may have a3
everyone has expertise, knowdedee and experiance to contribute.



Part 3: Traditional and current food
practices and how they contribute
to health

= Briefly discuss Aborginal and Tonres Srait Islander traditional and
maee pecent food praciioes. Encowsage people o share @ shory about
charges they sy have experienced oo seen during their lifetime
ti s with Tood
- Traditionally — hunted and gathesed food from the land, feer
ard seas, tooking methods e very healiby, People were
healthy and active.

= Today - adopted a mode Westemised lifestyle and diet with much
Fod ansd drink now sourced from stores and supermarkets, More
vaiiety (which i nob abways healtin is available for peopls ba
chibase but ned all people know which foods aee peod for them.
Trese are the comenient, cheaper and mose “1aty” foods that
are ageressively marketed, People are no lomeer & adtive 3 food
it mearty sl available in the sbone and a big worry is that
cooking milhods have charged fo indude lots o fried and deep
fried fecds. These dhanges are 3 comnoedn far all pecple in nearty
all coundries.

= Briefly discuss the heatth of Absriginal and Tormes St
Islamder peogile

+ Ask the group what they think are the main health isees alfecting
thedr community

= DRsouss responses

Part 4: What to eat to stay healthy
Using the &boriginal and Toares Hrait slander Guide
to Healthy Eating poster:

= Msk the proup if they have seen it beloe

= Eaplain bo the proup that this is enly cne way o gaoup faods, tha
there are mary different ways, and that the foods are grouped like
this because of the types of nuirients that they provide the body and
tihe functions they perform

=+ sk the participants how they traditiomally prou p thelr faods
= E.g. plam foocs, ananal foods, oot fods, seds, of plaoed &.2.
5ea, bush?

Afer completion of Ldivity 1, shew the presentation “food groups™
amd explain the follzaing:

Activity 1:
= St mp ike food plate fram the *Eat bether, move mane”
{EBEM) resousce

= Put the Ak Food Greup heading cands around the room

= Distiibuste the food cards 1o partidpants and ask them to place
ihe casds depending cn what group they Ehink the fosds
thiald po inta

« Bxplain to the participants to try the best that they can, and
thad weo will e poing over the food geoup: in man detail and
they will hawe a chamoe fo move any Foods wiich may not be
In the right place.

B, This avtivily may senve ot o form af pre = and pett = fes!
Cvaiuation

* The guide shews how much food i nesded every day from each food

proup for pood nutrition and pood health. You don't have to ead all
the fod thown on the plate every day, but 2 vasety is importand
over time

* The foods included inthe puide a5 examples are those that can be

Found ol the sioee a5 well a3 some local Eradiional foods

¢ The five groups ase:

1. Breeack, cereal, e, pasta and noodles — these foods give us
carbohydrate for energy, ivon for strong lood and fibre to
halp prevent constipation

2. Fruit - these focds give us vitamins IC and folate) to keep skin
healthy and blood itrong, fibie 1o hielp prevent cormdipation

3. Vepetables - look fo, or be sure to eat, the diffesent
olowrs - these foods phve ws vitamins (A+0) to fight
infections, carbahydrate for ansrgy and fibire o help prevent
Lorntipation

&, Milk, chesse and yoghurt - bry and choote low or reduced fat
= hvirne Roadls piie Uk cabcium for stong bonies nd Deeth and
peatein hor groth and 8o keep us strong

L. Meal - try and choose meal which has lets while Tat, or tim
it befiare cooking = these foods give ws prodein for growth and
1o keep us strone, and olher minerals (Bon, zingd for steong
blzed and healtivy skin

» Having & waried digt by eating differsm focds within each food group
Iz Imporiant because then we can each recehve the diffesent nuirients

to keap s healthy



= (ur Bodies need plenty of waber every dlay and even mare f if ks hot
or you are phsically acthve. Adwlts should try to have & glasses of

water 2ach day

+ Moo that the participamts know about the food plate, ad them
what growps their teaditional foods may fit into

=+ Eatra (discretionary) foods are not part of the cinle beause they
domot Fit ine any of the fod prowps and do not provide our
bodies with any important nutdents, Bxira feods are kigh in fat,
sugar andiar salt fpodisn). W should only &t thede foods and
drinks occasionally,

Activity 2:
= Sat wp the food plate from the ERMM resource

- Put the & Food Group heading cards arownd the moem

* Distribute the food cards to participants and &% them to place
the cands depending on what group Ehey think the foods should
o inba novw Ehat they hove leami more about the food proups

« it the end, ask the participants how they found the activity and
if they thousht 8 helped them fo leam about the food groups

Part 5: Conclusion
* Thank the participants for their time

= hsk the participants if there s anything they would like 1o share
abowt whied they have |eamt boday

* Ask the participants if they thowght the tradning session was wseful,

and if thera is anything alse that they wewld like 1o see in fture
Iraaning sassiond.

Workshop 2: Fruit and Vegetables

Participant outcomes
By the end of this workshop particpants will be able b
1. Idenaify frult amd vesetables avallable in sore

2. Discuss wiry fruit and vepetables are Important for pood health
3. Explaim howr misch Trelt and vepetables we should eal evenay

&, Identify information prowided on foad labels and the ment imparant
information o look af in berms of debermining hoalthy foods.

Workshop Outline
Part v = Introduction and weloame

Part 2 = What ae fruit and vepetatlas and wiy 9o we need them!
Part 3 = Alternatives o fresh fruil and vegelables
Part & ~ (hoasing the better alernative

Part § - Coalustion

Part 1; Introduction and Welcome
* Weloome partidpants

« Erlef recap of wihat was coveeed In the ast sesslon
+ sk il there wene amy questions from afber T last session
» Bun through the partidpants sutesenes far this warkshog

* Tell the geoup that in this sexsion they will be talking about fruit
and vegelabie:

= Wy sre fruit and vegetabibes important and hbow mudh o we
need to eat?

= Lok 21 fruit and vegetables in stoee and tating fruit and
wepelnbles which may be urfamiliar



Part 2: What are fruit and vegetables and why
do we need them?

= lsimg the Alboriginal and Torres Steait slander Guide 1o Healthy Eating
poster, poind o the frult and vesetable groups

= Aok the group what types of fruit and vegetables are awailable
ir fonet
= Acoepl and respond ba all nes ponses

= hsk the group wiy should we eal fult and veggles!

= Bapdain to the proup that:

= Fruit 3nd vepsies have vitaming and minerals in them that help
to prevent diveases like canger, heart disease, type 2 diabetes, high
koo pressure and dholestenol bevels

= They alse shap us from petting Sares om sur dhin dnd o like
the fiy

= Fruit and veggiet 2lso have fibire which helps 1o keep US regulas

{prevent constipation], and helps with management of blood
sugar levels

= [Efferen colouned fa 2nd vepetables have diferent hiatih
penefits far sur bodies, 1o il is important to eal a range of celours
to pet all the nutriznts we need for pood health le.g. yellow, ed,

green)

= Ask the greup if anyone knows howe may finsit and vepetables we
nead 1o pat evary day!

= Acrepl and respond to Ml nesposnted

* Eaplain 1o the group that revearchers have done large Hudies with
thousands of peaple and thown that peophe who e mam fruit and
vegedabdes have less incidence of Heart Diseass, cancer etc. Explain
that therefoe:

- Heallh prafessionals recommend people (adults) sal:
- 2 serves of fruit, and
= & ol of vesetablis sy day

« Aok the growp f anyone knows what & serve of fruit is? fpick o
examples af senves)

« Showr the serve site flip chant [oustamer sumey tool resowne padd)

= Tell the group that @ s2rve of frait is equal fo:
= nmedium péece of fnsk Le. an apple, 3 small pleces of fruit Le. 2
smiall jpluemes o 1 cup of choppedicanned fruit

= Mgk the proup if ampone knows what a serve of vegetables B (pick
up examples of rerves)

Tell the group that a serve of vepetables (s equal o
= 1 medium polaba, s cep cooked vepetables o 1 qup salad veggies
= Shew using real fruit and vegetables the quantity of 2 & 5

Part 3: Alternatives to Fresh Fruit

d

nd Vegetables

Reiberate that in addition to the fresh fruit and vegetables in the
stoie, there is also;

= [Fraren
= Tinned
= [Dried

v Feooen, cried and Hnned fruit and vepetabbes ane just as pood a3 fesh.

Thiese can sometimes be chieapes, and they 2ko |2 longed

* Point io the examyples. of fresh, frozen, tinned and dried s and

wepelable oplions pictured in the puide ba healthy esting

Part 4: Choosing the better alternative

Timed fruit ard vepetables = explain to the group that!

= it nesed in ratuen) |ulce is (he Bl chdioe bedause B
has les wpar

-~ Tinned vegetables are a great choice and that baked beans, red
Kidney beans and other legumes and lentils court as vepetables
and aee high in filsre. Try and choose ting which contain ns
added suparar £alt, if they are availabde in your hore

« Dried Fruit = explaan bo the group that

= 1tabdespoon of dried fruit Le. sulanas i equal te a saree of fineit

= Thimk of it like it has been dried (m the sun amd has
shrundken dowm

= Another way to measure is 2 small handful is equal to a serve

* Hawe coples of recipes from ‘Living strong - Healthy Lifestyle

Cookionk' or ‘Deadly Tucker” cookbook



Activity 1: Label reading

Get the prowp to look at fing oo packets and find owt wiich onet
ase the healthy onet, using the label information and the Nutition
Infoemation Fanel. Ask 1he group to complete The following taks:

= [Fach panlicipan Is hanced out & tin o packet of frozen or dijed
Fruit os vegetabdas

= [pek thee participants to pair up & there aen’t encugh cflerent
peodisils

+ Ask each member to read ot wihad thelr tin or padeet of frull o
vegetable pioduct i

= [Hscuss wihether this is-a healthy food haice, whytwiy pol

Activity 2:

+ [ up soma frash vesetables and frull o open seme ting of dried
packets which yau think the participants eay have had Emited
EXpEure b, Suppestions indlude (some of the below mey be
seasonal o unavallable, and some may nesd o be moked):

= Mectasing

= Brissel Sproets
- Peaches

= Caulifowes

= Apliest

= Snowe Peas

= (hermrles

= [Bok (hoy

= Pum

- Dried Dates
= facchimi
- Drizd Aprioots
= [oeumber
- Brocoli
- mm
+ Eplain to the participants that they could also set up their ovm

‘st besting bn shore nowy thal they know how to prepare the frufts
and vegelablies, zo that they can shame the fait and vegetable stony

with the cameurity

35

Part 5: Conclusion
« Thnnkibe paiticipants od thid lime

« Ask th participants if thene is anything they would ike 10 shane
abesut what they have leamt today

* sk ihe participants if they thowght the taining session Wi
ualll, and if thaee i senthing el that thay weld Liks ta Ley in
futuse traiming sewsans



Workshop 3: Healthy drinks

Participant outcomes
Eiy the end af this workshop partiipants will be able 1o
1. Igentify healthy drinks available in the store

2. Diseus wity wated s impaatant far poad haalth

3, Explain howw musch water we should drink everyday

G, Discuss amount of sugarin full sugared drinks in comparison to et
soft drimks,

Workshop Outline

Fart 1 = Intreduction and welcome
Part 2 - Finult fulce, feit condial and fruit drimks

Part 3 = %aft drinks and health
Fart & = Wiy wated s 50 good fof you

Fart 5 = landusion

Part 1: Introduction and Welcome
* Welcome partidpants

= Brief recap of wihat was cowered in the last sestion
= sk i there were any questions from after the lact session
* Run through the participants owtcomes far this workshop

+ Tedl the proup that taday they will be talking about healthy drirks:
- How sofi drinks affect our health and why water ks always the
betier option

- locking at diffesent drinks in the slore and identifying the sugar
cortent in diffarent drink
Part 2: FI'II[T,][II!'_E, fruit cordial and fruit drinks

*  Eaplain ta the geaup that when thoasing healthy drinks, particularly
st crirnis, e e Boikingg for procucts that have:

- Tobal sugar: 5g of less per doml
+ Baplain that we réad this exactly the Lame a5 we would read the

total sugar in 3 tin of vepetables, by looking at the wooenlig clumn
on the nutrition information panel cn the food bbel

+ Explain tathe proup that:

= Mis betier i eat o whole piece of fruit than deink fuit juice
because (ke it hag mare filbne amnd les wsar, and then pet the
fudd fram waber

- One Gooml battle of ownpe juice has xboud 5 aarges inl. So il
yous drink thie julce, you pet all the supas fram the £ aranges bot
nit the Fibre. Ldditionally, the juice does not make you feel full,
but eating the plece of Truit does. This means that if we all dink a
ket of juice and eat @l our noemal eals, we are sating a lot mone
enegy than what we need witheut realizing, whith could make
Ut put on wekzhit (35 divoucsed [nowarksheg 1)

- Also, boo much segar makes wi gain weight and rofs ourteeth, 5o
& iyl it i Better 1o o your Sl than diink 2

« Explain the difference between 'fruit juice’ and “fruit drink’ or ‘fruit

coedial’ = frut drink and Truit cordial b mods Supsr

+ Baing participants thad if you aee thirsty, water is

alwiays e best aption

Activity 1: Drink Category Cards
= Diiviche invto sl peoups if these i 2 larpe number of participants
= Hand out the Drinks category card food labels

» Display page 2 of the Label Reading flip chart, of the Reading
Food Labels Ay poster b help semind participants of what they
should be looking for

« Adke the participants o pul the labelt in arder of the bast dhoice
by B wost choice, using ihe information abowt driniks presented
im this weorksheap, and the information on labed reading presented

in weorkihop 3
¢ Diiouss the answers with the growp:

= Answer Water » Orange bulce® > Congial > Soft Dirink

- * Drange Juice provides dlightly higher energy and sizgar then cosdial,
hewever, ; i pecvided other nutrients that support pood health
it would be a healthier choice



Part 3: Soft Drinks and Health
= Baplain 1o Ehe praup that:

5ot drievks e full of supar and that this can afTact cur health in
the lore berm, That this makes them high in kiksjoules "smgty
Kilojouler”. These kilojoules do not make us feel full the way food
does nor do they provide any nutrifion (o owr bodies; we keep
drinking themn and end up with a hisher kilojouls intake cwarall

Soft drinks ase believed to be linked to increasing rates of
ety all ower the warld, 2 well 35 disbetes, tooth decay
and other diseases

Soft dirinks (loke, Fanda and Sprite] are heavily adwartised, cheap
ard commanly available and the consumption of these drinks
bus ncreasied peanariably oved inthe last bew years,

= hsk the group what soft drinks are sold at the sore and sizes

= Discwss with the group: has there been a notable dhange in soft drnk
consumepdion in the community? What are some of the marketing
siategies they have noticed? Be swie to indudie the following:

Cheaper 1o buy bigser bottle (bigser bottle more valuz
fiar money)

Codaurful padkaging
Mames on packaging
Year of birth on packaging {that we can all identily with)

Explain to the growp that céet soft drimk is an attematie to the fdl
swgared soft drinks. This option coataing no sugar; hovwever, it may
still cauge us pame haaith peoblems,

Bedlerate that, if you are thirsty, water is always the
Bett aption.

Activity 2 : Taste testing
Feovide drinks a5 per Appendix v and ask particlpants to compliete
Aetivity Sheel 1

Part &, Why water is so good for you
» Explain bo e proup that:
- Wiater is essential for [ife — we can do without some nutrients

for weeks, even manths, but 3 few days without waler i Iife
threatening

Wiater makes up about twa thisds of our body veeight.

We need water 1o absorh autients frem foed, trampart them
arownd the body and Alush away our waste prodisds

Theaugh perspieation of when we sweal, The body use: waler to
bowver our body kem perature when the weather ks warm

We need ta drink about B plasses of water 3 day 1o replace water
ke from the boddy, particulary i it ks wery hot, or when dolng

physkal athvity

¥mat happens i we doa’t drink énough water - we rick dehydration
= Drinking too Bitke water can bead fo debydeation, b the dhort

Rurm this cam cauge phyesical and mental redress. In the long
Rerm, it can (neade the risk of developing kdney tones

For thede peaple who hawve had lidney stones in the past,
inceeasing waber intake can pravent Tham coming Bad

Explain fo the group that researchiens have done Lipe shudies
that hawe thown drinking a lot of water &n halp protect agsanst
cancer of the wrinary tract = in the bladder, prostate and kdney

Tap water is also a pood source of Aucride for sirong testh
and bomed

Young children and alderly peaple are more ot rick of

detmydration. Also, with increasing ape, the tentation of tirt
Dbecomes weaker and peaple may drink less ihan they should.
&nd children need 1o ke reminded to dhoose water as a drink

Remesate that water i the best, is cheap and safiest to drink. it
prowides u with the fuid vwe need without the added kilojoules
or affeine found in mamy cther drin ks



Activity 3:

ik the growp to list some of the benefils of driinking water. List all
reRpondes on budchers’ paper.

Eie swre bo include:

* Prevents defrydration

* Quenches thirst

= Eases the burden on the kidneys

= Helps prevent urinary bract infections and lidney sones
* Helps prevent consBipation

Part 5: Conclusion
= Thank the paticipants for thein time

« Ask the participants if there is anything they would like 1 shar
abowt what they have [samt today

= Ask the participants if they thowshi the tuenimg session was useful,
and il there ls amything else that they would like to see in foture
training sessiong



Appendix 4a
(onsumer Education Strategy
training plan

Participant outcomes
Ey the end ol this workshop community co-cedinaloos will be able to;

1. Hame the activities included in the SHOMN@RY shady consumer
education itrategy

2. Describe each of the consurmes education activities induding
duration, fiequendy and timse af eoturmence

1, Describe their rale in eadh of the activities

g, Identify wha they will be warking with and wha can
Support them

Workshop Outline

Fart 1 - Introduction and weloome

Part 3 = (ensumer education acthvithes

Fart 3 = Acthity duration, frequency and Gme of ocoumence
Part 4 = Tazks: What do | have to do, when and with whom?

Part § = londusion

Part 1: Introduction and Welcome

+ Wielcoeie commuraly da-ardinalars

* Baview Dhe werkshop pamicipant ouloomes with community to-

cedinatons and provide an overdew of (he conumet educatian
strateqy, Including:

= Puipase of tho drategy

= Brategy dewelopmant

- SHrategy themes and how the themes link with d#Terent activities
= Purpose of each of the activities

= What Bhe actiitied imeale

- Tasks of the community co-ordinator

Part 2: Consumer education activities
Use the SHOMGERIC consumer edecation swide o
» Proidhe an ovenview of [he tralegy

v Deseribe and demansicate the fee acthdity types (postes, acivily

shwats, receipt compatition, Tridpe stickers Jnd an interactive acthvity
(supar-in-drinks display, toaking demonstration or fruit and
vegelatble tade testing) that need to be completed In every theme

» Describe and demonsteate the in-stoee spol chedis that need to be

coepleted Im every thams

+ Detcribe and demonstate the schedule of events {5chool T=shin

cmipetithan, 1 pocher per theme, 1 actiity sheet per theme (displayed
For first 1-2 weeks of each theme), receipt reward competition for last
2weeks of Ehe theme in themes 1, 3 and &; fridpe stideers [angoing)
amd one intaractive activity at aach of thimie 1, 3 and 5



Addisonal detall 1o nole:

1. Shool competition

* sk participanits if they can recognise ary of the drwings. If the
comsmunity co-ordinabor was nol isvoleed in organiing ihe school
deawving comspetition, explain that the draving @me frem sohool
chilidren in their community and will be used in all six posters

2. Iking the poster explain and demonstrate that:

= Thede will be six diffesent pasders, ane svery & weeks with a difflesent
clery About 1he SHOMGIRIC chbrachar (revie he aniad of the i
with the participands)

= Thie laper poster is fo be displayed in the stane and the maller
posters arownd the community in the schoal, heatth chinle, hire
office and othar arexs where community leaders indicate

=

. Ising at least ome activity sheet explain and demonsirate thatz

Riwith the pasters thare aee tix activity sheets, a diffesent thems far
et of (e six meeiiy

+ The thems of the activity sheet is the same as thet of the pester,
Thieene 1 hag an sclivity sheel about fruit 3nd vigetables and sne
abaat healtiy drinks. These acthvity shisets sie baik-to-Bak (redew
tie aciiity sheets with the participants)

= Thie activity sheets are to be displayed in the store Tod the find 1=2
weeks of eadh month. &l customers are bvited lo complete one
and put it in the entry box for a chance to win the prize draw at
the end of 1he 2 wesks. & prite will be given bo theee peaple with
& compleded activily sheet drinam Eom L entry bo, The actiily
sheets ane ta alsa be used during the interactive acthities [supar=in-
drinks display, cooking demonatration and frult and vepetabde tade
testing)

= At the end of the first 1-2 wesls of each month, all completed and
mean- e pleted adivity sheets need ta be ollecled and sent o the
person responsible for the process evaluation {addnessed ervelope o
b peavidind)

B, Receipt compelition, explain and demdanstrate that:

* Thie receipl competition will happen 3 times ower the Jy-week
pericd, in theme 1, 3 and & and that each time ike com petiBon will
nun for the last 2 weeeks of that themse

» Ewryone ipending 910 of mome an fruil, veaelabe, water andior diet
s0ft drinks in one irarsaction during the @ weeks of the competition
are ellpible to enter. The customers will be prempbed 24 the counter
o fill ins their name [and phone numbsr if appropriate) en their
recaipt and put & in the entry box at tha frant counter, &1 the end of
the campsetion & winrmes will be drawm and will iegihm 2 mini bar
friclpe. Thee winnes missl be in e community bo receive the prize

5. Fridpe sticker for water and frult and vepetables, explain and
dempnsirate that:

+ The fridge stickars will be displayed on the apperopriate fridges for the
entine Jo-waek period

6. Interactive adivities

aSugar=in-drinks dizplay and drink taste testing

Having the sugar in drinks display {cr a picture of it} and a teaspecn

wilh & tugar cube on bop:

« Show a picture of what 1he display will laok like

-+ Explain that the public heakh nuaritionist will be helping with this
activity and will bring the display with them to the community

¢ Show the activity thaet for theme 1 that willl be anailable with this
acthity and explain that the same drinks will be used Tor the display
i thase in the activity sheel

* Show thal the ane wugas cube & Ehe same a5 a iexspoon of sugar

¢ Ak participants ba guett how many easpaans of tupgat there i in
orie can of ooks 3nd (hen Seenomtiate thie smount of Sugar in a lape
bortthe of soft diink

+ Explain that a botthe of veater wall be peovided io thess wham
coenplete thie sciivity theet at the sugar-in-drinks activity

* Explain that the rale of the community co=ondinaber I5 1o fuppai
Ehe public bealth aubntenist in seting up the adivity, help people
bo compdete the activity sheets (franslating where necessary} and to
spiead the word throwsh the community so peaple are aware that
they are imvited 1o attend

Hife: Thee will be opportunity for austomess to try different
diet soft drinks

b. Cooking demanstration:
Explain that:

» The cooking demonstration will occur onde in theme 3
« The public alth nutritionist will assist with this actvity
+ The coaking dermonstextion will be with vepelablias and maat

* Redipe cards will be available to pive away to people wiha attend
the demonsiration

¢ Shelf talkers will be displayed to indicate where 1o find the redpe
imgredients in the Sioee



L
Ex

Frult and wegetable taste testing
plain that:

* The tate testing will comr ance in theme §

= Thie pubdic heatth nutritiondst will st with this acthty

= Differend fnoit amd vegetabdes will be cut up and made available

ot tasting

+ Thie coerespanding sctivity theets will also be available for

this activity

= [utomers whio complete the sthity sheet at the acthvity will be

i

grven 3 piege of fnait

Making chedes, explain that:
The tommunity co-ordinaton are 1o do an in-sore pot chick
each manth te maks june 1hal thi scthilie: Jro happening
according to plan

= Thie public heath nutritionist will belp with the first in=stone

= Ar Bftarsdlane Todm 3lo needs 1o e coenplated during each of th

spat check

inderactive acthvities bo raced participation

g1

Part 3: Duration, frequency and time of
occurrence of each of the activities

+ Bavies and demondirate the activity schedule with community
co-oidinatos and practice completing the ‘checklist for community
-idinator activities' (Appendix 3} with the them

+ [n store spot-check: Rewiew the in sbore spot-check and interactive
activity attendance farms with community co-ordinabors and practice
the completion of thete

Part 4. What to do, when and with whom!?

1. Preside a copy of Ehe conoumer education pulde, calendar and
“Chiecilist for community co-ardinatos activities' (Appendis 3):

= Rewiew the calendar and 2k participants bo describe the different
arthvitles planned far eath manth

= Demonsirate how the 'checkdist for communaty co=ordinatos
adthvitler’ matdhes with the calendar and consumer ediscation

guide

2. [Explalm that the puldic health nutritiomtsts will suppodt the
community co-cedinators for the sugar-in-dvinks display, the
cpoking demorstration and the fruit and vegetable tiste testing

3. Explain the type of aistance that the fore manapen's i< able o
provide 1o the community co-oodinatars. The store manager will
sore the resownes and help them to pet these resownes when they
e needed

&, Provicde the community oo-cdinators with namees and contact details

Far othef pasible fupport people and whal suppod these personnel
CAR pro e



Activity: Part 5: Conclusion

v Intrcduge the community co-ondinatos i the = Chstd o setivity swilh Ul commmicmty - ondinsioes snd mole-
shore mandged pHary its impementatian
v DEuurs Uhis setachule of activilies with the shoes manapesd * RE-CA[ 0N 201y B WhENE (DEmUNity (0 oedinatin shiw
umsCetanty
* Wall through the stoee with Uhe community o= crdinalors
and stee manaper Wiking abowt sach of the 5 activities +  Ripditrve pif phtnfient Jevanpamenls vilh cosmmunity do-codinaloe
and deciding on ihee best location for the poters, achity and clanify any comoemadguedies

shipety, receipt compe@tion box and fridge stickers
+ Thank the commenily co-ordinaios for their time
« Cigandse wihth the commundy co-cidinator and the store
mandger the best bocation for the interactive adivities

+ Visit the shirefoouncil office, clink and sohoal te infoem
them of the poster and reguest perrision for thelr
diplay

+ Suppart ihe ommeinity c-odinalor 1o provide an
cverview of the activities o rebevint comenunity leaders,
Wiaik thrsugh the oomenunity co-ondinatar thidklin weth
parmigpants

+ Ak participants to list the conumer education actiities
amd o explain ane of the acthitkes bo each oliher




Appendix 5
Consumer Education Calendar
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Appendix 6
Steps taken to run the SHOP@RIC school
drawing competition

Eelow ane the Seps we ook foe the schoel drwing competifon. You
iy miodify (hese depending an the cosliod

Contected (he schaol paingipal in ddvande b0 engusie aboul the
porsibilaty of nenning the compeliton

Edenmdified eachers willing fo dollabosate and Sanised 3 cae
far Lhve compétitian

Frepared and dedivered resousce kit {colouring material and
paper), prives and promotion flyen

Lialsed with school principal and sthood Saff to detemmine a
suilabile lime (o ren the competition, (The competition could be
fun By the public health nubtitionil or someans with expertise
to deliver healthy meizapes aboul frult, vepedabdes and waber,
B may be practical to divide the shadents in to two eroups with
cae groap drdwing about wabes and the cther about fruit and
wepetabled)

Liaized with sihood principal andior schoal staff Eo oepanise
judges. I ihe SHOPERIC tudy we provided prices vabued af
450,00, All students and staff who assisted with the competition
peceived & T-shird painbed with the winring diawangs

Soupht consend ko use the winners” drawing for the postens

Feguested teachers o provide nambber and ageisice of student
participants and people who hedped with the school drawing
competition ta arganize T-shirts

- Qrgandsed for T-shirs to ke delivered a1 the beginning of the

implermentation of the tensumer edudation ackhities 5o a5 19
hilp Lpurmch The Sirategy




Appendix 7
Images of the six posters displayed during the
SHOP@RIC study
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Appendix 8
Images of the six activity sheets displayed during the
SHOP@RIC study
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Appendix g
Flyer explaining the activity sheet competition

Your chance to win a prize!

Fill out an activity sheet
and put it in the box.
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Appendix 10
Image of a recipe card
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3. The above reope (g was modified freen ihe coiginal “Kangason In Oysies Saude with SEir Fried Yesetables™ recipe for the SHORGRIC study in
coffaboration with the Jimary Uktle Foundation

. Thi2 sodium Im thas eedipe can be reduced by deceaiap the amount of oyster t2uce used



Appendix 1
Steps taken to organise a
cooking demonstration

49

Identified a suitable day fo run the cooking demorstration
Liaised with community co-cadinatos to identify a recipe and
list 2l materialslingredients and quantities needed {a sugpested
Eangaeoa stir fry and recips i included in this puice)

Liaked with Hone Manager to purchase and stoee the: ingredients,
rnaterial and equipment [chopping beard, krife, table, sErring)
STVARRE SOONS BE) Tor th metivity and bo e tham nailssls on ihe
day of the cooking dema

Drpanised cooking equipment (e.g2., dlectricl frying pan of flour
dinam stowe}

Mace a prosational poster pailable arsurnd (he commurity
before and during the ackvity

liaised with store manager 1o ensure the Mo tan carry the full
eange of nedipe ingredients in the foee

Made medpe card available at the ¢ooking demoniiration and alsa
At ke stodw courter for 4 few days beloce and after running the
ac iy

Made thems 3 3ty sheels available and endcuraged (uitomens
bo complete

Aitivity sheet prives could be dravm on the same day . the
ipcking demonsdration boencowage participation if the scivity
sheets had been displayed for an appropriate length of time prios
to the oooddng demenstration talkdng place (1. 1-2 weels)

Completed the interactive activity athendance form incleding the
rirsiber of activity thels comglidid



Appendix 12
An example of a form to record participant attendance

CommuniySlore Activity organisee name:

Intesactive Acthity: Date:

Peopie attending

kctivity thests available at 2an
Acthvity thesets completed
{ompdated activity sheets conecly filked
Recipe cards deributed { applicable)




Appendix 13
Steps to organise a fruit and vegetable
taste testing activity

- Idendified a suitable location, dade and fime (ondidensd fimes
wihen {he flode has moee customers ba penorate intiest)

= Prepared ard displayed piomatsonal fyers ancund Ehe commanity
(hoadth contie, cohoal, shissloocind affios, tece, childears, aped
cara) a few danys before the taste testing

= Mendified the ingredienti/matedials for the activily
and arranged (o have Ehem available 30 ihe time
of the taste testing

- Organaved repources and any olived additional masesial wch &
the acthveity sheets (Eheme 5} and bottled water ar 2 plece of frult
to provide to participants whao compieted an activity shest

= Ean the acihity fior at lead 2 howrs and tried io (recdve as mary
commiunity pecnla as porible

= Complefed the atendance foim

51



Appendix 14

Steps to deliver a sugar-in-

drinks display

Eelow are the sbeps the project manager or public health ntritionist

book fp undetake the swpar-in-dinks display. Yau may medily
these dependimg on the context:

Dipanised the sugar-in~drinks display with the community
co-ordinatos and More manager induding a witable date and
bescation

Crgandsed resources and amy additionsl materal such as the
activity sheets [theme 1 adivity sheets foous on the amount of
gl in popular beverapes) and waler or fruit ta provide to
participants wihd completed an AClvity sheel

Ran the taste tedting of drinks together with the sugar-in-deinks
diialay (refier to item 3.9 for move information on the supar-in-
ik i play)

Displayed beverages with the respective number of sugar ubes
on front of each dink and a teaspoon with a cube of sugar to
shenw the unit of measurement [1 sugar cube =1 teaspeen)

Made clear that the number of cubes inthe plastic bags
corresponided o the sugar content in 375 mi of each drink (even
though some containaes are greater than 375 mi)

Frovided botiled waber 1o pardidpants who comphebed an
acitivily shial

Complieted the interactive activity attendance Form
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Appendix 16
Image of an entry baox for the receipt competition




Appendix 17
Flyer explaining the receipt competition

Buy $10 or more of @  products
and put your receipt in the box to enter

@)z sHop@RIC €2




Appendix 18

An example of an in-store spot check

Store Hama!
Today's Dals:

8=
3

THEME [WEEKS 1 T0 &}

T this SHOPEIRIC paster
displayed in the slose?

Isfwas this SHOPERI Adtivity
theet vadable in the siore for

weshs 1 & 7 of this momth?

Ay ather SHOMERIC acthdty
chesis avaifabde in the donet

Iefiwas the activity theet entry
best in a visibile pasition in the
sore?

Ishass this dicker peplaining

bhwas the Beoetpl competition
entry box an the cownter kn the
Hore]

leenmuinity-

Mame: [Person comgpleting spol=
thisck]



L

1

B

57

Ishwas this sticker explainine the

Receigt tompititicn displayed on
A #ritry B!

Is this sticker on the drinds Tridge
vhere water 5 socked!

b5 this sfickes on the fridge
wihers fieth and Tnagen fruit a6d
vepHables 2o decked!

W the susar-in-diinks display
sethity catried out?

ks 1 SHOR@RIC pull-up banne
displayed in the stoee!

ks the SHOPGRIC shed! siripping
an the shalvel?

e the SHOPGRRI price talkers
up ko dated



OTHER FCOD AN D MUTRITROH PROMOTICMAL MATERLAL AaRAS]E IN-STORE

Type of materiak (PosteaMyen'recipesy  Whial are these matersls presnoting? {healthy Comment; key messapes of these madedals

diinksf fruit and vepetables! healthy food)
Appendix 19
Interview questions for store -
managers

The purpaoe of these questions was b wlled feadbadk on the
implemertation of the tonsumsr eduwcation strategy with regasds toe

The Hone manager's views on what B workdng well and what
i nal woeking voell

Implamentation fidelity and bamiers and enabdes to
implementaticn, and

Supgestions for impeovemnent

B

Eath manth a differsnd poster and adthety shest have been
dinplaped and during Some monthg othir JEhites R
peouimed suih &) 3 ooking demonsimtion of [ibe beling
activity. Aee these happening in your siore? (an you peovide 3
description of what you obsened]

(an you provide more Information abeut each of the actiitks
s okcerved In sedation bowhal 15 weorking well? And winy!

Cam yeu provide more imformation abewt each of e acihities
you obarved in relation bo what i not working well?

And wiryT

Hirve you noticed people reading of wing (e mnsume
education maberizls in the sore? {{an you give some
acamphis?)

Lo s el res onear it A Epeadndd [ Tl ECnSLsT
eduication strabegy at Uhe moment?

Whe dio you talk io gef informationdsupport about the
EafEUme education trategy!

Hive you hiad ansush suppoet!

Do you have sny sggestions on what and haw we could
insprove the consumer sducation drategy?



Appendix 20
Interview questions for stakeholders
( e.g., public health nutritionists,
community co-ordinators, store
board members)

The purpese of these questions was bo wlled feedbadk on
Ehe imsplementation af the condumer sducatisn slesegy
Wl pEEIpds (oo

= Thie infeamant’s views on whal is working well ang wihat i
not working well

= hmphementation fdelity and bamiers and enabies o
implememtaticn, and

= Suppestsons loc impsovement

Intenview

Each mcniih o different poster and ity sheet have been
diuplayed amd during tome manths’ ckher agthities have
oenemed such & 3 cooking demonstration or aske testing activiby

Let’s talk about the POSTER fird:

Which ones did you see?

1
1

3
&
]

L]

Did they stand out from other posters? If yes, wiy? If
mod, why not?

Were all ar any of them displayed in other parts of
the commuanity? If yes, whene}

59

Did you see peopls looking at them or talking sbout
the posiernd

Do you think people understood the story of
the posters!

Mext, bet's talk aboud the ACTIVTY SHEET:

Which ones did you seal

Lohdty Shaet Numbar

o Wl B W

Were they displayed in a visible spat? i nat, Why!

Were they popular? If yes, wiy? If no, why nol?

Did people need help in filling them out? Why? How?

Bove lel’s talk aboud the:

Supar=in-drenks display, cooking demsonstration and frud,
vesetatle and siegar-free drink taste tetting:

Were they popular? IT yes, why! [T no, why nof?



Let"s talk about the BECEIFT REWARDS:

Did you s¢e this in the storel

Was it popular? IT yes, whoT If nod, why not?

Owit of all of thise resownes and activities (posters, adivity sheets
ard interactive activities), which ones do you think worked well

(for peapbe to get the mesmage)! Why?

Dut af all of these resources and activities [posters, activity
shets and interactive activities) which ones da you think did
not work well! Why?

Dt af all of the consumer nutrilion education stralegy
activities implemented, what helped to make them happen?

IT any of the consumer nutrition edwcation stralegy activities
wire nol implemented, what stopped them from happening?

Whiat was the most significant experience (elfectiveness,
enjoyment, dizappoiniment) for you working on the project?

Do you hawve any good storbes to tell about the consumer
Autrition edwcation strategy?

Do you hawe any suggestions on how we could do it betler
next time?

How has this projed impacted (positively or negatively)
your work!

60



Appendix 21 Survey questions for customers

“ ;. : r:.: I:. q I:.! E F I I:.:|4 I:.

Duting SHOPGRIC did you see any of 1hese? 1 - FRIDGE STIKER
1- BANNER
SHOMPIC [ o PRSCES AR BOWN @, 3 - PRICE TCKET
i = SHELF STRIPPIRG
During SHOPEEH d8d you see amy of 1hese? 1 = FRIGGE STICKER
L
e doadl VT .
, B 3 - TASTE TESTINGIDOTING CEMONSTRATION
éﬂ' rap——
During SHOPGRI gid you see this? (recespt competition) Yes, no
]
: [
@'— -
-l.-—’- -
Did you emner Ehe recelpl com petition? Y5, no
':* o Wl
= i
= LI |
P T
[skippea # receipt competiion entered] et
Wt there amy redson you did nol enber!
Dusing SHOPGRI déd you see this? (activity sheets) Yes, no
Did you enter the activity sheet competition? Yes, no
[skippedt # activity sheet competition entered] et
Was there amy reason you did not enter!
From all this did you learn amthing new about frult and vepatables? Yas, no
[skipped  nething new leamnt abaut frait and vegetables] et
Wihat did you karn?
From all this did you bearn amthing new about drinks? Yes, o
[skipped B nething new larnt about diinks) Teat
Wihat did you ksarn?
Is {heese anything else that you learnt? Yes, no
[shipped ¥ o] Text
Wihat did you karn?
Did arry of these resorces or activitles help you to dharse what you bought! Yoz, no
What changes. did you make? Reaett
(e comments Tent

a
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